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Social media has evolved into a new phenomenon of interaction on a professional 

and social level. Collaboration between experts and their audiences have created the 

ability for dialogue. This dialogue has created a foundation for building communities and 

relationships. Power has shifted as social media gives consumers a voice where they have 

become primary speakers in brand conversations. The consumer is gaining new insight 

over brands through social media like blogs and podcasts, which are designed to serve 

them with information. It is important to understand the building blocks of creating a 

blog and/or podcast to encourage readers to consistently read and return. 

The Blogging Approach: Blogs are a great tool for building communities by 

creating conversations on a variety of topics. Bloggers post unique content everyday that 

is useful to the consumer and the producer. To craft a professional blog there are five 

important criteria that need to be met. The first is having a specific topic. The topic and 

content of the blog is essential to keeping people interested. Readers are lured to fresh 

opinions and new insights on an old idea. According to Darren Rowse, the author of 

“Problogger”, titles are important in blogging because they will affect visitors, search 

engine results, and possibly commenting.1 The second is giving your readers the ability to 

submit feedback in the form of comments, ratings, or other posts. Comments create the 

conversation and can help the understanding of the content.2 The third criterion for a 

professional blog includes length, organization, grammar, and spelling. Darren Rowse 

                                                
1 Rowse, Darren. "How to Write Excellent Blog Content: What We Wished We Knew." 
Web log post. ProBlogger. 13 July 2007. Web. 09 Sept. 2009.  
<http://www.problogger.net/how-to-write-great-blog-content/>. 
2 Walsh, Bob. Chapter 4: “What Do Good Blogs Share? Clear Blogging: How People 
Blogging Are Changing the World and How You Can Join Them”. New York: Apress, 
2007. 59-74. 
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explains that making your blog clean and easy to scan will attract more people.3 Also, 

carefully selecting search engine words can be a way to increase traffic to your blog.4 The 

fourth important criterion is credibility. In order to have a successful readership rate, a 

blogger must gain trust from their audience. John Cass says that credibility is about facts; 

readers find trust and value in factual writing.5 The fifth is about sticking to a schedule, 

and providing the right quantity of posts to keep readers interested without overwhelming 

them with too many in a short amount of time. Posting frequently on a schedule helps 

maintain the blogger-audience relationship. 

Podcasts are another form of social media on the rise. Podcasts give the audience 

a form of interaction that goes beyond reading by adding a sense of closeness with audio. 

There are five important criteria for creating a professional podcast. The first is that the 

podcast should have a goal. In chapter 15 of Absolute Beginners Guide to Podcasting, 

Curtis Franklin Jr. and George Colombo stress that podcasts aren’t random sets of 

disjointed topics.6 There must be a clear message in the podcast for your listeners to 

relate to.7 Criterion number two: Like good professional blogging, there needs to be a 

focus on credibility. The most important thing you can do before conducting a podcast is 

                                                
3 Rowse, Darren. Web log post. “PROBLOGGER”. Web. 10 Sept. 2009. 
<http://www.problogger.net/ >. 
4 "What Is It About How You Conduct Blogging That Makes The Blog A Success?" 
Blogging Success Study. Ed. Northeastern University and Backbone Media. 2 Nov. 2006. 
Web. 2 Sept. 2009. 
5 Cass, John. "Tips On Writing A Blog Post." Web log post. PR Communications. 17 July 
2007. Web. 22 Sept. 2009. <http://pr.typepad.com/pr_communications/2007/07/tips-on-
writing.html>.  
6 Franklin, Curtis Jr., and George Colombo. Absolute Beginner's Guide to Podcasting. 
Que, 2005. Safari Business Library (ProQuest). Web. 31 Aug. 2009. 
<http://proquestcombo.safaribooksonline.com/>. 
7 "Podcasting Principles." Faculty Development and Instructional Design Center. 
Northern Illinois University, 31 Oct. 2007. Web. 3 Sept. 2009. 
<http://www.facebook.com/photo.php?pid=30708856&id=1563510001>. 
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research.8 The third is feedback. Despite the fact that podcasts are one-way 

communicators, feedback should be taken into consideration. The most successful 

podcasts are a conversation between the reader and the writer through feedback and 

response.9 Criterion four: Scheduling and posting new podcasts in a time efficient 

manner. Similar to blogging, the return of the audience is essential. Finally, criterion 

number five: Formatting is an indirect way of adding structure to the podcast, which 

includes music, voice, and environment. 

For the purposes of this study five blogs have been chosen that exemplify 

professionalism in the blogosphere. While all of these blogs have an overall topic of 

social media, they have different ways of approaching the topic that is more specified to 

their audience’s needs.  

The author of “Daily Blog Tips”,10 Daniel Scoco and the author of 

“Problogger”,11 Darren Rowse dedicate their blogs to helping others join the blogosphere. 

Daily tips on blogging trends, techniques, software, and their application supply the 

audience with the information they need to be successful. The blogs “Social Media 

Optimization”12 and “PR 2.0”13 are running commentaries on how the new social media 

                                                
8 Johnson, Tom. "The Art of Interviewing ? 10 Tips for Perfecting the Most Important 
Element of Podcasting." Web log post. “I'd Rather Be Writing”. 25 Jan. 2008. Web. 22 
Sept. 2009. <http://www.idratherbewriting.com/2008/01/25/the-art-of-interviewing-
%E2%80%94-10-tips-for-perfecting-the-most-important-element-of-podcasting/>. 
9 Franklin, Curtis Jr., and George Colombo. Absolute Beginner's Guide to Podcasting. 
Que, 2005. Safari Business Library (ProQuest). Web. 31 Aug. 2009. 
<http://proquestcombo.safaribooksonline.com/>. 
10 Scocco, Daniel. "Daily Blog Tips." Web log post. DailyBlogTips. Web. 09 Sept. 2009. 
<http://www.dailyblogtips.com/>.  
11 Rowse, Darren. "ProBlogger Blog Tips." Web log post. PROBLOGGER. Darren 
Rowse. Web. 10 Sept. 2009. <http://www.problogger.net/>. 
12 Wilson, David. Web log post. “Social Media Optimization”. Web. 10 Sept. 2009. 
<www.social-media-optimization.com>. 
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affect our everyday lives in relation to older media tactics. Their audiences are more 

professional because they have moved past the basics of blogging and on to the effects it 

has on organizations. Professional bloggers can also use personal anecdotes to help relate 

to users and discuss social media, for example, “KD Paine's PR Measurement Blog”.14 

While maintaining professionalism, Katie Paine relates her feelings and experiences to 

discuss blog measurement. The topic of social media implementation is the same but the 

blog’s organization is different and more catered to the audience’s needs. 

  The ability for the reader to give feedback is a commodity of a blog today; 

advertisers want readership. Each of the five example blogs has an option for the reader 

to give feedback. Some blogs have a most recent comments link like “KD Paine's PR 

Measurement Blog”. “Problogger”, for example, poses questions at the end of the blog to 

encourage comments. Credibility is also an important quality because the blogging 

community wants to create trusting relationships with the reader and vice versa. Linking 

other blogs to yours builds credibility and relationships with other trustworthy sites.15 

Brian Solis, from “PR 2.0” uses links from studies to cite his ideas and thoughts on social 

media. Connecting the information and your thoughts helps the reader establish trust. 

 Five podcasts have also been chosen to illustrate professionalism in this sphere. 

While four of the five podcasts are on the technical end of the spectrum, each brings a 

                                                
13 Solis, Brian. Web log post. “PR 2.0”. Web. 22 Sept. 2009. 
<http://www.briansolis.com/>. 
14 Paine, Katie D. "KDPaine's PR Measurement Blog". Web log post. KDPaine's PR 
Measurement Blog. Katie Paine. Web. 10 Sept. 2009. 
<http://kdpaine.blogs.com/kdpaines_pr_m/>. 
15 Scocco, Daniel. "Four Steps to Increasing Your Blog Traffic". Web log post. 
DailyBlogTips. Web. 09 Sept. 2009. <http://www.dailyblogtips.com/>. 
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new outlook to the medium of social media and technology. “For Immediate Release”,16 

a co-written blog looks at public relations and technology. They are catering to a niche 

market of people that are interested in the technological side of media. “Trafcom News 

Blog”17 uses the same tactic to speak to people about new tools in communication 

technology. While other podcasts, like “PRobecast”,18 test out the new media and report 

back what they think. “Jennifer Jones-Marketing Voices”19 links marketers and business 

executives who share their successful experiences as they face the challenges of this 

marketing era. “Marketing Edge”20 educates listeners on brand awareness. Every podcast, 

similar to blogs, has a specific point and a specific audience. While many topics will 

overlap, the make up and organization is different.  

 The allowance for feedback is just as important here as previously discussed with 

blogging. Many podcasts such as “PRobecast” and “For Immediate Release” offer the 

option of calling, emailing, and posting on the site itself. The most effective way to 

podcast is around once a week. Many of our example podcasts use this such as 

“PRobecast”, “For Immediate Release”, “Jennifer Jones-Marketing Voices”, and 

“Marketing Edge”. Frequent posting of podcasts ensures your readers’ continued interest.  

                                                
16 Hobson, Neville, and Shel Holtz. Audio blog post. “For Immediate Release”. Web. 10 
Sept. 2009. <www.forimmediaterelease.biz>.  
17 Interview by Donna Papacosta. Audio blog post. “Trafcom News Blog”. Donna 
Papacosta. Web. 09 September 2000. <http://trafcom.typepad.com>. 
18 "The PRobecast Podcast". Audio blog post. Tech PR Gems. Topaz Partners. Web. 22 
Sept. 2009. <http://techprgems.com/probecast/>.  
19 Jones, Jennifer. Audio blog post. “Marketing Voices”. Web. 10 Sept. 2009. 
<http://www.jenniferjones.com/MarketingVoices/>. 
20 Maruggi, Albert. Weblog post. “Marketing Edge”. Provident Partners. Web. 22 Sept. 
2009. <www.providentpartners.net/blog>. 
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 Podcasts are unique in the fact that the creator can add music to enhance the 

aesthetics of the episode. Some podcasts such as “PRobecast” open with the same music 

each time, attracting the audience to the podcast. Other podcasts, such as “For Immediate 

Release”, use music and sound effects to emphasize points in the posts. “Trafcom News 

Blog” uses a jazzy intro to categorize her listeners. All five blogs (“PRobecast”, “For 

Immediate Release”, “Trafcom News Blog”, “Marketing Edge”, and “Jennifer Jones-

Marketing Voices”) rely heavily on interviews to establish credibility. Interviews from 

professionals in the field offer new views for listeners. 

 Making your blog and podcast unique and your own is a primary need. Picking a 

topic that you’re passionate about is key. Your vested interest is vital; it will spark 

readers’ interest and cause them to return. Have an about-the-author section and consider 

adding photos that relate to your topic. Just like a romantic relationship, you have to let 

your audience get to know you, take risks, and put yourself in the blogosphere. The 

content must induce a state of curiosity for readers as they speculate on new topics and 

ideas, or rather, familiar ones. Their feedback will attract conversation in other blogs, 

thus creating a wave of communication and possibly a new blogger. Blogs and podcasts 

have paved the way for a new constructive power within the individual for criticizing the 

products and advertising that has been bombarding them.  

 When starting a new blog speak colloquially.21 Remember that the reader wants to 

read a blog, not a newspaper or journal. Think about your spelling and grammar. Nothing 

ruins a good idea and your credibility like sloppy writing. The visual aesthetics should 

                                                
21 Walsh, Bob. Chapter 4: “What Do Good Blogs Share? Clear Blogging: How People 
Blogging Are Changing the World and How You Can Join Them”. New York: Apress, 
2007. 59-74. 
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not be overlooked either. If a reader cannot read the words on the page because of a font 

choice or color, they won’t be back. Similarly with podcasts: if the listener can’t 

understand you because you’re recording in a loud room, you need to alter your 

surroundings. Bottom line: make it yours; don’t copy what someone else produced 

because it was successful. Transparency will increase the audience. 

 While anyone can write a blog or create a podcast, creating something 

professional that is geared toward a specific audience, and has a specific message is the 

challenge. New social media gives anyone the power and tools to create powerful 

messages but there must be an understanding of how to use these new tools. There are 

many topics to choose from and there are those that overlap. It is important as a blogger 

and/or podcaster to be original in voice, and to draw and feed off others in the same 

sphere. 
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